
Engaging audiences 
Session type / 
affiliation 

Awareness-raising session (area: Engaging audiences) 

Short description 
(quote?) 

How sharing and disseminating your research using various channels leads to 
much better uptake – and how to do it 

Target audience Anyone 

Objectives of the 
session 

 Explain the benefits of strong engagement (as opposed to simple 
dissemination of research); 

 Highlight the various scales, timescales and potential groups that can be 
engaged; 

 Introduce some principles and approaches to ensure better engagement 

Outcomes / 
outputs 
expected 

 Participants are convinced of the value of engaging interactively (e.g. in 
research) rather than just disseminating information; 

 Participants are aware of a number of factors that drive engagement or 
its lack; 

 They have confidence to try engagement approaches and know who to 
contact for additional support; 

Outputs: 
N/A 

Contents of the 
session 

 Benefits of engagement; 

 Engagement strategies; 

 Scales of engagement; 

 Timescales of engagement; 

 The benefits of a supporting culture of engagement; 

 Engaging specifically with different groups of people; 

Resources on 
this topic 

 Examples of (events and more) on the ILRI Maarifa blog 

 Engaging policy makers 

 ODI’s approach to engagement 

 Social learning examples in the workplace 

 Working out loud 

http://infoilri.wordpress.com/
http://infoilri.wordpress.com/
http://infoilri.wordpress.com/
http://gdnetblog.org/2011/12/14/policymakers-addressing-researchers-at-the-gdnet-aerc-policy-brief-training-workshop/
http://onthinktanks.org/2011/09/12/responding-digital-disruption-traditional-communications-odi-strategy/
http://c4lpt.co.uk/social-learning-handbook/social-learning-examples-in-the-workplace/
http://johnstepper.com/2012/05/26/working-out-loud-your-personal-content-strategy/


 

Methodology 
(timing) 

 (5 min) Introduction, introducing this Komms Klinic series and where 
this session fits; objectives of this session 

 (if less than 10 participants) Introduction of participants 

 (15 min) Short buzz (5 min) & discussion (10 min) about the benefits and 
challenges of engagement in work from participants’ own experiences, 
including limitations of research without engagement. 

 (30 min) Presentation  

 (15 min) Q&A in general 

 (20 min) Marketplace / peer assist on engagement strategies and issues 

 (5 min) Evaluation of the session and conclusion – with participants 

Props and 
materials 
required 

 Flip chart sheets 

 Colour cards 

 Pens, sticky tape 

 Projector 

 PC 

Hand-outs PPT presentation 

Additional notes  

 


